YT
GIOVI's GAZETTE

bSgat SiidSNI 2
Home for New Life

Happy Father’s Day and Independence Day from GeoVi’'s Team!
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GHFNL Partners with MissionFish and eBay Giving Works _
All of us, like sheep, have
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Directors are working diligently to raise aware- | A £0 ' | A8 O DAOE
ness and funds for homeless pregnant teens and ,r own. -Isaiah 53:6 NLT
their babies.

During this economic downturn, startups are also experiencing lackluster donations and our non- Special points of interest:

profit is no exception. Established ones are doing quite well and for them, we are grateful. 1 A Partnership with eBay

GHFNL has partnered with MissionFish and eBay Giving Works to increase donations for the needs ~ and MissionFish
facing this charitable organization. Who is MissionFish? To better understand who they are, one ’
must know their mission. “Our mission is to use technology to help nonprofits find new sources of f+AaAt DI Cb[Qa al

unrestricted funding.”

1 Numerous ways to support
eBay Giving Works allows sellers to give proceeds from their sales to a favorite nonprofit, and helps

nonprofits raise funds by selling on eBay too. Nonprofits can also receive donations from eBay users
through the Donate Now feature, which lets anyone with a PayPal account donate to nonprofits f G.R.E.A.T. Program
right away -without buying or selling anything.

Pregnant Teens

Find our page at eBay by going to: http://donations.ebay.com/charity/charity.jsp?NP_ID=29246.
We ask you to share this good news with others who may wish to list items to support our cause for
homeless pregnant teens. Buyers can make an impact when they shop. Sellers make available 10%-
100% of the final sale price of the items purchased to GHFNL. Thank you for your support!

Visit our Mall Father (Soldier) and Son
P . A — If you are an online shopper and require i this '
™ r Y | anything, we have it covered at GeoVi’s n this issue:
You'l find great deals and coupons at more than 500 great stores like Wal-Mart, Mall! Another partnership has been in the Ebay & MissionFish Front

Mike, Best Buy, and The Apple Store.
works for over a year now and you may not

be aware of it. Our Mall Front

Shop for Great Deals and Savings at:

WAL*MART

BEST BUY' ..
We get commissions on any purchases
L. . . G.R.E.A.T. Program Back
that you make by clicking on links in our
mall. Go to: http://www.visitourmall.com/Geovis and download our Shopping Tool from the
top menu and we'll track the sale without you needing to come to the mall! If you open an-
other screen to search for coupon codes on other sites the tracking cookies that give

us credit for the sale may be overwritten causing us to lose our commission.
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Home for New Life
Where faith, hope, and love abide.

A New Life for them, too!
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Post Office Box 26145
Greenville, SC 29616-0145
Phone: 864-469-9799

Fax: 864-469-9453

Email: info@geovishome.org
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New Life is named in loving memory of the late
George and Viola Ward, parents of the foun-
der, Avis Ward. GHFNL, Inc. became a nonprofit
public charity through the State of South Caro-
lina on May 16, 2007. Internal Revenue Service
awarded our tax exemption status on April 23, 2008.

GHFNL is a Christian residential program for pregnant
teens and their babies. Our mission is to provide pregnant teens
an alternative to abortion and homelessness in a safe environ-
ment; to help them heal emotionally, grow spiritually, excel aca-
demically, mature socially and thrive as young ladies, whether be-
coming a parent or not. Teens will find faith, hope and love in

abundance at GHFNL.

Visit our NEW website!

www.geovishome.org

We thank CTO for their donation!
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Education and Training of Residents through G.R.E.A.T. Program

partners and
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Program

1 Keeping our

sponsors  in-
formed is vital
to the success
of our organi-
Part-
nerships are important in what we do to

zation.

care for program participants.

Innovation is key and does not always
include reinventions but researching to
find what works and what has worked

well.

GeoVi’s Relationship, Education, and
Training (G.R.E.A.T.) Program uses a
curriculum written and documented to
improve the status of the disadvantaged.

Quest reaches students in grades 6-8
and takes them on a journey to discover

how their future can be impacted by their
choices today. Quest encourages and
facilitates parental participation.

Excel is designed for youth groups,
Christian schools, and pregnancy care
centers reaching grades 9-12. Excel is a
positive and unique presentation based
on the Joseph narrative in Genesis, and is
careful to present material in a manner
that is appropriate for faith-based set-
tings. Excel encourages and facilitates
parental participation, also.

The Adkins Life Skills Program, Career
Development Series, now in its third edi-
tion, is an innovative multimedia, group,
employability, learning program devel-
oped at Columbia University specifically
for economically disadvantaged and un-
der-served adults and youth. It systemati-
cally and sensitively enlists clients in dis-

covering their strengths and taking re-
sponsibility for their own development
and employment.

Etiquette 101 is designed to improve
our residents' etiquette IQ so they can
put their best foot forward in varied
business and social situations. In to-
day's fast-paced environment, there is
a need for an awareness of what is so-

cially acceptable.

These programs are not without costs
for training and implementation. Certifi-
cations, materials and supplies are re-
quired.

We welcome donations to help provide
these needs. Your support helps make
the difference in all of our programs.
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